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1. Introduction  

In order to support our community in getting know many books and save your time 
to choose right books, we are very please introduce to you a list of new books which 
are selected according to your learning or teaching subjects: business, economics 
and managements.  

This bibliography is ordered follows alphabet of subjects such as relational database, 
finance, accounting, management, etc. In each title of books, you may see the 
descriptive information and abstract of books. As the result, we hope that you may 
understand what the books were discussed so that you can easily pick up right 
books you want to read. Please enjoy this bibliography and visit our library if you 
find interesting books.  

 

2. Content of Bibliography: 

2.1 Relational databases 

Transforming Infoglut!: A Pragmatic Strategy for Oracle Enterprise Content 
Management/ Andy MacMillan. - New York. : McGraw – Hill, 2009. - 277 p.; 24 cm. 
Abstract: Get tips for building an enterprise content management (ECM) team, centralizing 
storage, finding and managing information, incorporating legacy systems, and handling 
unstructured content. 

 

2. 2 Finance 

Personal finance / Jack R. Kapoor. - Boston. : McGraw – Hill, 2009. - 639 p.; 29 cm. 
Abstract: Provides many financial planning tools using a step-by-step approach to help 
students identify and evaluate choices as well as understand the consequences of decisions in 
terms of opportunity costs. 

 

Fundamentals of Investment: valuation and management/ Bradford D. Jordan. -  New 
York. : McGraw-Hill, 2009. - 675 p .; 29 cm. Abstract: The approach of this text reflects two 
central ideas. First, there is a consistent focus on the student as an individual investor or 
investments manager. Second, a consistent, unified treatment of the four basic types of 
financial instruments--stocks, bonds, options, and futures--focusing on their characteristics 
and features, their risks and returns, and the markets in which they trade. 



 

Own the world: how smart investors create global portfolios/ Aaron Anderson. - 
Hoboken, N.J. : John Wiley, 2009. - 207 p.; 24 cm. Abstract: Own the world: how smart 
investors create global portfolios introduces readers to the vast advantages of seeking 
investment opportunities all over the planet. 

 

Winning edge trading: successful and Profitable short-and Long-Term Trading 
systems and strategies / Ned Gandevani. - Hoboken, N.J. : Wiley, 2010. - 224 p.; 24 cm. 
Abstract: Written by system developer Ned Gandevani, the book provides an antidote to 
investors and traders who are frustrated by stagnant and declining markets and want to 
generate portfolio returns of 20 percent or better annually. 

 

Environmental regulations and housing costs / Arthur C. Nelson.-Washington DC. : 
Island, 2009. - 262 p.; 23cm. Abstract: This book will provide useful insights and data to 
anyone who wants to know if (and how) American housing can actually be made “affordable.” 

 

Public Finance and Public Policy/ Jonathan Gruber. - New York. : Worth Publishers, 
2007. - 756 p.; 27 cm. Abstract: Gruber's Public Finance and Public Policy is written from 
the ground up to reflect current realities of public finance, enhancing its survey of traditional 
topics with an emphasis on empirical work and coverage of transfer programs and social 
insurance. 

 

2.3 International economics 

International economics / Robert C. Feenstra. - New York. : Worth Publishers, 2008. - 21 
p .; 26 cm. Abstract: The international economy has seen much change over recent years, and 
there is much talk in the media of the impact of emerging markets such as India and China. 
Giving a new perspective on International Economics, this engaging text addresses 
economics with a whole-world perspective and puts emphasis on empirical study. 

 

2.4 Macroeconomics 

Macroeconomics: Economic Crisis Update/ Charles L. Jones. - New York. : W.W. Norton 
& Company, 2008. - 496 p.; 27 cm. Abstract: Macroeconomics: Economic Crisis Update 
contains two brand-new chapters that directly address the crisis and present it in terms of 
the short-run models used in macroeconomics. 



 

2.5 Management and auxiliary services 

Be your own mentor/Anne Bruce. - New York. : McGraw – Hill, 2008. - 183 p.; 23 cm. 
Abstract: Delivers a do-it-yourself process for identifying your hidden talents, abilities, and 
passions and developing them on your own. This four-part approach aims to empower you to 
get where you want in life by adopting a free-agent mindset, taking intelligent risks and 
building self-esteem and setting a course for balance in work and life. 

 

2.6 Office services 

Phone skills for the information age/ Dorothy Maxwell. - New York. : McGraw-Hill, 
2005. - 142 p.; 28 cm. Abstract: Phone Skills for the Information Age features realistic 
situations and problems found in today's increasingly complex business environments. The 
text includes reinforcement exercises, self-assessments, case studies, reference charts for on-
the-job use, and a glossary. 

 

2.7 Accounting 

Principles of accounting / Patricia Libby. - Boston. : McGraw – Hill, 2009. - 1055 p.; 29 
cm. Abstract: This book will give them the foundation they need to be a successful business 
owner or manager. Principles of Accounting is the first business course for nearly all of these 
students. 

 

2.8 General management 

Duck and Cover: the embattled business owner's guide to survival and 
growth/Steven S. Little. - Hoboken, N.J. : Wiley, 2009. - 213 p.; 23 cm. Abstract: Business 
growth expert Steven S. Little gives you the real-world strategies you need to navigate your 
business through economic uncertainty. 

 

Skills of an effective administrator/ Robert L. Katz. - Boston, Mass. : Harvard Business 
school, 2009. - 77 p.; 17 cm. Abstract: This book identifies the three fundamental abilities 
companies should seek to develop in their managers. 

 

Harvard Business Review on talent management/ Harvard Business school. - Boston, 
Mass. : Harvard Business school, 2008. - 196 p .; 21 cm. Abstract: If great talent is hard to 



find, it's even harder to keep. In today's competitive world, you need the best and the brightest 
on your team in order to stay ahead of the game. This book offers insights and strategies to 
make sure you recognize - and retain - your company's vital talent. 

 

Pygmalion in management/ J. Sterling Livington. - Boston, Mass. : Harvard Business 
school, 2009. - 63 p.; 17 cm.  Abstract: In Pygmalion in Management, J. Sterling Livingston 
urges you to understand the power you have over your subordinates' success, and use it to 
benefit everyone involved. 

 

The point of the deal: how to negotiate when “yes” is not enough/ Danny Ertel. - 
Boston, Mass.: Harvard Business School, 2007. - 265 p.; 25 cm. Abstract: In this book, you’ll 
discover how to make the transition from concentrating on getting the deal done to focusing 
on what it takes to achieve value after the ink has dried. 

 

Harvard Business Review on Strategic renewal / Harvard Business School. - Boston, 
Mass. :  Harvard Business school, 2008. - 207 p.; 21 cm. Abstract: Technologies, consumer 
preferences and market dynamics are changing faster than ever. To help their companies 
stay competitive in the face of accelerating change, leaders need to continually test and 
redefine their strategies. This book provides the ideas readers need to refresh their 
competitive strategy. 

 

Managing Change / Harvard Business School. - Boston, Mass. : Harvard Business school, 
2007. - 98 p.; 18cm. Abstract: Wondering how the most accomplished leaders from around 
the globe have tackled their toughest challenges? This title offers 12-14 insightful essays by 
top leaders in industry, the public sector, and academia on the most pressing issues they've 
faced. It gives you access to the wisdom and expertise of the world's most talented leaders. 

 

Narcissistic leaders/ Michael Maccoby. - Boston, Mass. : Harvard Business school, 2007. - 
300 p.; 21 cm. Abstract: Maccoby redefines the negative stereotype as the personality best 
suited to lead during times of rapid social and economic change. 

 

Perfect phrases for meetings/ Don Debelak. - New York. : McGraw-Hill, 2008. - 198 p.; 21 
cm. Abstract: Offers hundreds of ready-to-use phrases, arming you with the right words to 
say in eight crucial types of meetings. This book is a useful tool for those who need to get a 
message across and stand out as a leader. 



 

Greater good: how good marketing makes for better democracy/ John A. Quelgh. - 
Boston, Mass. : Harvard Business school, 2007. - 331 p.; 25 cm. Abstract: "Because 
marketing is more democratic than politics. In Greater Good, John A. Quelch and Katherine E. 
Jocz argue that democracy, like a marketplace, should be driven by a healthy dialogue that 
benefits all parties." 

 

Marketing rainmakers: 52 rules of engagement to attract and retain customers for 
life/ Phil Fragasso. - Hoboken, N.J. : Wiley, 2008. - 279 p.; 23 cm. Abstract: Presents 
practical concepts, helpful tips and real-life examples to help you take your business to the 
next level with marketing that focuses on the customers’ needs. Fifty-two business-building 
ideas will inspire you to take immediate action and develop a marketing mind. 

 

Marketing management knowledge and skills/ J. Paul Peter. - Boston. : McGraw – Hill, 
2009. - 782 p.; 26 cm. Abstract: One of the best text books on MARKETING it's clear, abstract, 
and easy to understand combination of knowledge and skill improvement is very essential for 
future marketers. 

 

Join the conversation: how to engage marketing-weary consumers with the power 
of community, Dialogue, and Partnership/ Joseph Jaffe. - Hoboken, N.J. : Wiley, 2008. - 
300 p .; 24 cm. Abstract: This book reveals what marketers must do to become a welcome and 
invited part of the dialogue, and how to leverage and integrate the resulting partnership in 
ways that provide win-win situations for businesses, brands and lives. 

 


